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MODULE HANDBOOK 

Module/Course 
 
 

Communication 
and Social Change 

/ 7020104110 

Student 
Workload 

 
(3CU X 

1.59 ECTS) 
X 28.49 = 

135.89 
Workhours 

Credits 

3 CU 
4,77 ECTS 

Semester 

1th / odd 

Frequency 

Once Year 

Duration 
 
 

14 x meetings 

1  Types of courses  
Lectures 
Structured,  
Assignments,   
Independent  
Study 

Contact   
hours  

(3CU X 
1,59 ECTS) 

X 
{(50:170’) 
X 28,49 

Workhours
= 39, 97 

Independ
ent Study  

(3CU X 
1,59 ECTS) 
X 
{(60:170’) 
X 28,49  
Workhours
= 47,96 

Structured   
Study  

(3CU X 
1,59 ECTS) 
X 
{(60:170’) 
X 28,49  
Workhour
s= 47,96 

Class size  

MAX 50   
STUDENT 

2  Prerequisites for participation (if applicable)  
 

3  Program Learning outcomes  

PLO 1.A 
Promote an attitude of devotion to God, love for the country, responsibility, and independence, as 
a reflection of the values of academic norms and ethics. 
 
PLO 2.A 
Apply logical, critical, and innovative thinking through the development of science and technology 
in their field of expertise. 
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PLO 3.A 
Able to use communication skills and utilize communication technology to solve social change 
communication problems.  
 
PLO.4 A 
Able to develop concepts, rules, and procedures for preparing plans and implementing social 
change communication programs. 

CLO: Students are able to understand, analyze and explain the influence of communication and media on social change 
on individuals, groups, gender, environment, social-culture, education, sexuality. 

4  Subject aims/Content  
(learning objectives of the course/subject material)  

1. Understand the meaning, scope, function, purpose, and communication of social change. 
2. Understand the patterns of the Indonesian communication system, Development 

Communication, Sociology of Communication. 
3. Understand the press system in Indonesia from the new order authoritarian era and post-reform. 
4. Understand the development of the broadcasting media system in Indonesia and its existence in 

society. 
5. Understand the comparison of the Indonesian media system with media systems in other 

countries. 
6. Explain the role of media in society. 

7. Explain the role of media in conflict events. 
8. Explaining the Role of Media in Health. 
9. Explain the media in the spread of popular culture 
10. Able to understand, analyze and explain the influence of communication and media on 

social change on individuals, groups, gender, environment, social-culture, education, 
sexuality. 

5  Teaching methods  
Lecture Course, Group Discussion, Case Study 

6  Assessment methods  
Participantion, Performance, Product/Project. 

7  This module/course is used in the following study program/s as 
well - 

8  Responsibility for module/course  
Compulsory 

9  Other information (References)  
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