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MODULE HANDBOOK 

Module/Course 
 
 

Proposal Seminars/ 
7020103075 

 

Student 
Workload 

 
(3CU X 

1.59 ECTS) 
X 28.49 = 

135.89 
Workhours 

Credits 

3 CU 
4.77 ECTS 

Semester 

7th / odd 

Frequency 

Once Year 

Duration 
 
 

14 x meetings 

1  Types of courses  
Lectures 
Structured,  
Assignments,   
Independent  
Study 

Contact 
hours 

 
(3CU X 1,59 

ECTS) X 

{(50:170’) X 

28,49 

Workhours
= 39, 97 

Independ
ent Study 

 
(3CU X 1,59 

ECTS) X 

{(60:170’) X 

28,49 

Workhours= 
47,96 

Structured 
Study 

 
(3CU X 1,59 

ECTS) X 

{(60:170’) X 

28,49 

Workhours
= 47,96 

Class size  

MAX 50   
STUDENT 

2  Prerequisites for participation (if applicable)  
 

3  Program Learning outcomes  

PLO 1.A 
Promote religious attitude, nationalism, responsibility, and independence, as a reflection of the 
values of academic norms and ethics. 
 
PLO 2.A 
Demonstrate independent, quality performance and prevent plagiarism in compiling scientific field 
study results. 
 
PLO 3.A 

mailto:adminilkom@unesa.ac.id
https://ikom.fish.unesa.ac.id/


Carrying out research activities in the field of communication using various quantitative and 
qualitative communication research methods with a monodisciplinary approach. 

CLO : Students are able to determining the communication research problem formulation, compiling a literature review, 
and determining appropriate research methods according to the determined problem formulation. 

4  Subject aims/Content  
(learning objectives of the course/subject material)  

1. Theory and preparation of literature reviews  
2. Research methods 
3. Research proposal in the field of communication 
4. Data analysis 
5. Research design 

5  Teaching methods  
Project based Learning, Group Discussion 

6  Assessment methods  
Project/Product 

7  This module/course is used in the following study program/s as 
well - 

8  Responsibility for module/course  
Compulsory 

9  Other information (References)  
1. Brennen, B.S. 2013. Qualitative Research Methods for Media Studies . New York: Routledge. 

2. Maddox. C.T. 2013. Quantitative Research Methods for Communication . Oxford: Oxford University 

Press. 

3. Surabaya State University Journal Team. 2012. Template e-journal unesa . www.ejournal.unesa.ac.id. 

 

 

 

 

 


