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MODULE HANDBOOK 

Module/Course 
 
 

Corporate Social 
Responsibility/ 

7020103083 

Student 
Workload 

 
(3CU X 1.59 

ECTS) X 
28.49= 
135.89 

Workhours 

Credits 

3 CU 
4.77 ECTS 

Semester 

3th / odd 

Frequency 

Once Year 

Duration 
 
 

14 x meetings 

1  Types of courses  
Lectures 
Structured,  
Assignments,   
Independent  
Study 

Contact   
hours  

(3CU X 
1,59  
ECTS)   
X{(50:170
’) X 28,49  
Workhour
s= 39, 97 

Independ
ent Study  

(3CU X 
1,59  
ECTS)   
X{(60:170’)
X  28,49   
Workhours
=  39, 97 

Structured   
Study  

(3CU X   
1,59 
ECTS)  
X{(60:170
’) X 28,51   
Workhour
s= 63,95 

Class size  

MAX 50   
STUDENT 

2  Prerequisites for participation (if applicable)  
 

3  Program Learning outcomes  

PLO 1.A 
Promote religious attitude, nationalism, responsibility, and independence, as a reflection of the 
values of academic norms and ethics. 
 
PLO 2.A 
Implement logical, critical, and innovative thinking through the development of science and 
technology in its field of expertise.  
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PLO 3.A 
Improve concepts, principles, and processes of planning and implementation of programmes of 
communication and social change. 

CLO : Students are able the substance of corporate/agency programmes that are beneficial to the social and 
environment, information systems, internal and external impact of the company, as well as evaluation of CSR 
programmes. Learning is carried out over a semester with strategyxposition-discovery learning, methods used are lectures, 
discussions, case studies, simulations, and practice making CSR programs. Assessment is done through written tests, 
performance, and evaluation program activities. 

4  Subject aims/Content  
(learning objectives of the course/subject material)  

1. Could explain and understand the definition of corporate social responsibility (CSR). 
2. Could describe the measures of CSR activities in commpany. 
3. Could formulate the social impact, economic aspects, and environmental. 
4. Could design a CSR program 1. 
5. Apply Social PR event marketing strategies. 
6. Could analyze CSR implementation in instancescan. 
7. Could identify a good CSR programme. 
8. Could analyse a good CSMR program. 
9. Can analyze the implementation of the CSR in the instance. 

5  Teaching methods  
Lecture Course, Project based Learning. 

6  Assessment methods  
Product/Project, Participation, Assignment  

7  This module/course is used in the following study program/s as 
well - 

8  Responsibility for module/course  
Elective Course 
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