
 

 
 
 
 
 
 

 
 

UNIVERSITAS NEGERI SURABAYA 
Faculty of Social Science and Politic 
Bachelor of Communication Science 

Jl. Ketintang No.i5, Ketintang, Kec. Gayungan, Kota SBY, Jawa Timur 60231 email: adminilkom@unesa.ac.id website: https://ikom.fish.unesa.ac.id/  
 

 

MODULE HANDBOOK 

Module/Course 
 
 

Branding / 
7020103095 

Student 
Workload 

 
(3CU X 

1.59 ECTS) 
X 28.49 = 

135.89 
Workhours 

Credits 

3 CU 
4.77 ECTS 

Semester 

5th / odd 

Frequency 

Once Year 

Duration 
 
 

14 x meetings 

1  Types of courses  
Lectures 
Structured,  
Assignments,   
Independent  
Study 

Contact   
hours  

(3CU X 
1,59 ECTS) 
X 
{(50:170’) 
X 28,49  
Workhour
s= 39, 97 

Independ
ent Study  

(3CU X 
1,59 ECTS) 
X 
{(60:170’) 
X 28,49  
Workhours
= 47,96 

Structured   
Study  

(3CU X 
1,59 ECTS) 
X 
{(60:170’) 
X 28,49  
Workhour
s= 47,96 

Class size  

MAX 50   
STUDENT 

2  Prerequisites for participation (if applicable)  
 

3  Program Learning outcomes  

PLO 1.A 
Students are able to understand the theories and concepts about Branding. 
 
PLO 2.A 
able to understand Segmentation, Targeting, Differentiation, and Positioning Strategies. 
 
PLO 3.A 
able to understand the concept of brand equity. 
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PLO 4.A 
Students are able to understand cyber branding. 
 
PLO 5.A 
Students are able to plan brand strategies. 
 
PLO 6.A 
Students are able to understand the branding of tourist destinations, products or institutions 

CLO : Students are able to understand about structure a branding program plan based on the application of concepts, 
principles and practices in organizations and be able to critically evaluate the impact and communication outcomes of a 
branding program or activity.. 

4  Subject aims/Content  
(learning objectives of the course/subject material)  

1. Understand the course overview. 
2. Understand theories and concepts about Branding. 
3. Understand Segmentation, Targeting, Differentiation, and Positioning Strategies. 
4. Understand the concept of brand equity 
5. Understand the concept of brand building 
6. Understand cyber branding 
7. Understand brand visual identity 
8. Understand brand positioning, brand differentiation 
9. Students design brand identity 
10. Students understand brand strategy 
11. Understand about branding of tourist destinations, products, institutions 

5  Teaching methods  
Lecture Course, Project based Learning.  

6  Assessment methods  
Product/Project, Participation, Performance. 

7  This module/course is used in the following study program/s as 
well - 

8  Responsibility for module/course  
Elective Course 
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