MODULE/COURSE HANDBOOK

Courses with Emancipated Learning Basis / Teaching Assistance - Program Development of Instrument

Module/ Student Credits Semester Frequency Duration
Course Title | Workload (ECTS)
5 16 meetings 16 meetings
Course§ with 4 Credits x 16 | 4 Credits x (include M@—term
Emancipated i 170 | 1.59 = 6.36 Exam and Final
Learning meetngs X DR Exam)
Basis / /60 = 181 ECTS
Teaching hours/Semeste
Assistance - r
Program
Development
of Instrument

1 | Type of course Contact hours Independent Class size
e Experience study
50/170 x 28,55 x (4 Credits x
1.59) = 39,97 60/170 x 28,55 x | 30 students
(4 Credits x
1.59) = 53,40
Structured Assignment
60/170 x 28,55 x (4 Credits x
1.59) = 64,08
2 | Prequisites for participation (if applicable)
3 | Learning Outcomes (PLO+CLO)
PLO4
Able to develop oneself sustainably and eager to collaborate.
PLO9
Capable of designing, implementing, and developing artistic skills to produce innovative works, media,
and learning resources for educational and entrepreneurial purposes.
CLO4
Students are able to develop themselves sustainably and collaborate in the process of developing teaching
assistance program instruments.
CLO9
Students are able to design and develop innovative teaching assistant program management instruments.
4 | Subject aims/content

Courses with Emancipated Learning Basis are designed to align with the principles of Merdeka Belajar
(Emancipated Learning), aiming to foster student autonomy, critical thinking, and contextual learning.




These courses encourage students to take an active role in designing their own learning experiences, often
through interdisciplinary projects, community engagement, and real-world problem solving.

Teaching methods

Interactive lecture, project-based learning, role plays and simulations
Interactive lecture, direct instruction, problem-based learning, Presentation
Interactive lecture problem-based learning-Paper Writing and Presentation

Assessment methods
Project assessment, portfolios of students work, written test, quiz

This module is used in the following study program/s as well
Undergraduate program

Module Coordinator
Dra. Siti Mutmainah
Utari Anggita Shanti, M.Pd.
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