MODULE/COURSE HANDBOOK

Courses with Emancipated Learning Basis / Teaching Assistance - Program Evaluation

Module/ Student Credits Semester Frequency Duration
Course Title Workload (ECTS)
5 16 meetings 16 meetings
Courses with 2 Credits x 16 2 Credits x (include Mid-term
Emancipated meetings x 170/ | 1.59 = 3,18 Exam and Final
Learning 60 =90, 6 ECTS Exam)
Basis / hours/Semester
Teaching
Assistance -
Program
Evaluation
1 | Type of course Contact hours Independent Class size
e Experience 50/170 x 28,55 x (2 Credits x study
1.59) = 26,70
60/170 x 28,55 x 30 students
Structured Assignment (2 Credits x 1.59)
60/170 x 28,55 x (2 Credits x = 32,04
1.59) = 32,04
2 | Prequisites for participation (if applicable)
3 | Learning Outcomes (PLO+CLO)
PLO4
Able to develop oneself sustainably and eager to collaborate.
PLOS5S
Have an understanding of the most recent developments in planning, implementation, and evaluation of
visual arts learning from local to global contexts.
CLO4
Students are able to critically reflect on their Teaching Assistance experiences as an effort for continuous
self-development in the field of fine arts.
CLO S5
Students understand the concepts and methods of evaluating teaching assistantship programs, including
relevant assessment criteria in the context of fine arts, as well as the principles underlying evaluation to
improve the quality and effectiveness of programs.
4 | Subject aims/content
Courses with Emancipated Learning Basis are designed to align with the principles of Merdeka Belajar
(Emancipated Learning), aiming to foster student autonomy, critical thinking, and contextual learning.
These courses encourage students to take an active role in designing their own learning experiences, often
through interdisciplinary projects, community engagement, and real-world problem solving.
5 | Teaching methods

Interactive lecture, project-based learning, role plays and simulations
Interactive lecture, direct instruction, problem-based learning, Presentation




Interactive lecture problem-based learning-Paper Writing and Presentation

Assessment methods
Project assessment, portfolios of students work, written test, quiz

This module is used in the following study program/s as well
Undergraduate program

Module Coordinator
Dra. Siti Mutmainah
Utari Anggita Shanti, M.Pd.
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