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Art Management

Module/
Course Title

Art 
Management

Student 
Workload

2 Credits x 16 
meetings x 170 /
60 = 90, 6 
hours/Semester

Credits 
(ECTS)

2 Credits x 
1.59 = 3,18 
ECTS

Semester

4

Frequency

16 meetings 
(include Mid-term 
Exam and Final 
Exam)

Duration

16 meetings

1 Type of course
● Experience

Contact hours
50/170 x 28,55 x (2 Credits x 
1.59) = 26,70

Structured Assignment
60/170 x 28,55 x (2 Credits x 
1.59) = 32,04

Independent 
study

60/170 x 28,55 x 
(2 Credits x 1.59) 
= 32,04

Class size

30 students

2 Prequisites for participation (if applicable)

3 Learning Outcomes (PLO+CLO)
PLO 8 Capable of producing original and innovative works and effectively presenting them in a variety of
forums,  both  independently  and  in  collaboration.
PLO 9 Capable of designing, implementing, and developing artistic skills to produce innovative works,
media, and learning resources for educational and entrepreneurial purposes.

CLO  1  Students  are  able  to  work  collaboratively  in  managing  art  projects  by  applying  managerial
principles and professional ethics.
CLO 2 Students are able to design arts programs or activities systematically by considering managerial,
creative, and sustainable aspects.

4 Subject aims/content 
This  course  equips  students  with  an understanding  of  fine  arts  networks  and management,  including
production, distribution, and consumption of art at national and international levels. Students will study
fine  arts  infrastructure,  the  role  of  art  spaces  (museums,  galleries,  auction  houses),  art  activities
(exhibitions, biennales, triennales, residencies), and important actors such as curators, art critics, media,
dealers, and art collectors. In addition, students will understand legal aspects such as Intellectual Property
Rights (IPR), marketing strategies, and financial management of fine arts in the digital era.
This course also teaches management strategies in building networks in the field of fine arts education and
designing and implementing creative industry-based fine arts learning. Students are expected to be able to
analyze the dynamics of the art market, develop digital marketing strategies, and develop critical thinking
about innovation and technology in the fine arts industry, so that they can contribute to a sustainable arts
ecosystem.

5 Teaching methods 
Interactive lecture, project-based learning, role plays and simulations
Interactive lecture, direct instruction, problem-based learning, Presentation
Interactive lecture problem-based learning-Paper Writing and Presentation



6 Assessment methods
Project assessment, portfolios of students work, written test, quiz

7 This module is used in the following study program/s as well
Undergraduate program

8 Module Coordinator
Muchlis Arif, S.Sn., M.Sn.
Utari Anggita Shanti, M.Pd.
Kartika Herlina Candraning Shiam, S.Pd., M.Pd.
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Link
1. https://www.youtube.com/watch?v=dTyhU5iilfs
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