MODULE/COURSE HANDBOOK

Audio Visual
Module/ Student Credits Semester Frequency Duration
Course Title Workload (ECTS)
Audio Visual 3 Credits x 16 3 Credits x 5 16 meetings 16 meetings
meetings x 170/ | 1.59 = 4,77 (include Mid-term
60 = 136 hours/ | ECTS Exam and Final
Semester Exam)

Type of course Practice Lecture Class size
e Experience
e Lecture-Lab

e Studio

28,55 x (3 Credits x 1.59) = 136,18 hours/Semester 30 students

Prequisites for participation (if applicable)

PLO 4 Able to develop oneself sustainably and eager to collaborate.

PLO 6 Able to develop and execute a creative, innovative, and evaluative visual arts learning in
accordance with student characteristics, within the implementation of ICT-based pedagogical
competencies and management.

CLO 1 Students are able to develop technical and conceptual skills in developing audio-visual work
production through a continuous learning process.

CLO 2 Students are able to design, produce, and edit audiovisual materials using appropriate software and
equipment, while applying multimedia techniques to create works that are aesthetic and effective in the
context of fine arts education.

Subject aims/content
This course provides an understanding of the characteristics of audio-visual media, the basics of

communication technology, and the concepts and roles of audio-visual media in communication activities.
Students will learn how audio-visual media functions in various communication settings and explore the
significance of both static and dynamic media in modern communication. Emphasis will be placed on the
application of these media forms in advertising, particularly within electronic media.

The topics covered in this course include an understanding of the various types of audio-visual media,
including images, sound, and video, and how these elements are combined to create effective messaging.
Additionally, students will learn the basics of communication technology that underpins the creation and
distribution of audio-visual media, as well as the application of communication theories in advertising
material creation. This course also covers the use of static and dynamic audio-visual media for advertising
purposes across various electronic platforms, such as television, the internet, and social media.

As an output of this course, students are expected to master the fundamental principles of designing and
producing effective audio-visual works for communication purposes. Students will be able to apply
communication theories in designing advertisements using audio-visual media, as well as develop
practical skills in using audio-visual design software. Students are also expected to be able to evaluate and




analyze the effectiveness of audio-visual media in various communication contexts, particularly in the
realm of advertising through electronic media.

Teaching methods
Interactive lecture, project-based learning, role plays and simulations
Guided instruction, project based learning

Assessment methods
Project assessment(Design), portfolios of students work, presentation

This module is used in the following study program/s as well
Undergraduate program

Module Coordinator
Ika Anggun Camelia, S.Pd., M.Pd.
Aqim Amral Hukmi, S.Pd., M.Pd.
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